
Overview of NOPA 2015 



Visitor Stat 

•  Total attendance 6,211 from 36 countries 

•  20.9% growth rate 

•  68% are managerial or above 

•  92% with final decision making power 



Visitors by Sectors 











Don’t just take our word for it… 
Here are just a few quotes from our 2015 
exhibitors 

“I think that “Natural & Organic Hong Kong Exhibition” is the 
best fair in Asia that bring all of the business sectors, suppliers, 
manufactures, distributors all around the world into this fair. So 
this could help us find the correct target market and prospective 
customers.  

So, Absolutely, I will not missing of hesitating to recommend this 
fair to others. ” 

Mr. Sirichai Lertsirimit, Managing Director 
Multi Green Co., Ltd. Thailand 

“CosmeDO is the 2014/2015 exhibitor. 

We won the 2014 BEST NEW NATURAL/ORGANIC MOTHER & 
BABY PRODUCT. Exhibit at NOPA as a manufacturer of ORGANIC 
PRODUCTS is very helpful in gathering information and market 
trends for future product development and understanding 
consumer needs.   

The Show Team has developed NOPA successfully by contribute 
to the development of participants / buyers and to promote the 
exhibitors.” 

Mr. Show KOIKE, Managing Director 
CosmeDo, Japan 

“It’s the first time we exhibit in Hong Kong as we want to 

penetrate the Asian market. We get really good potential 
customers who asked the right questions, the organizer has 
done a very good job to make sure buyers visit the show. We’ve 
met a wide group of potential clients from worldwide including 
Hong Kong, China, Thailand, Taiwan, Indonesia, Australia and 
Europe. We are planning to come back.” 

Kevin Boulton,  CEO, Harmony Cone Ear Candles U.S. 

“I write to register my compliments on your NOPA show, from 
which I have just returned.  I exhibited [at the other natural 
product show] with New Hope for several years, and signed up 
right away when Diversified  took it over [in Hong Kong].  It is a 
markedly better show.” 

Karl S Halpert, President & CEO, Private Label Select, U.S. 



We exhibit here for the first time as we are looking to meet new 
distributors from Hong Kong and from Asia. We met some very 
interesting clients from all over Asia including some large chains 
in Hong Kong, some contacts from India, Thailand, Taiwan, and 
Malaysia; from big chains to small chains. The show has been 
great and we have good turnout, we definitely plan to come 
back next year. “ 

Robert DeuPree, CEO, Sunfood Superfoods, USA 

We exhibit here as Hong Kong is one of the leading natural & 
organic markets in Asia. Today we met supermarket from 
Taiwan and distributors from China. It’s also a good chance to 
meet and learn from other exhibitors and about the industry. 
We are quite happy with the result and we’ll be back next year.  

Peetachai (Neil) Dejkraisak, CEO, Siam Organic  Thailand 

It’s the second year we exhibit at NOPA as we had such a good 
response from last year. We are so impressed with the expo this 
year, it’s larger than last year and has great traffic. We’ve met 
many retailers, health food practitioners and supermarkets from 
Hong Kong and China. It’s a great show to grow our business and 
we will definitely come back next year.  

Michael Jolley, Managing Director,  

The Australian Carob Co., Australia 

This is our first time exhibiting at NOPA, and it was a fantastic 
experience.  Not only did we met some sizable clients, we also 
met strategic partners that would help us in the long 
run.  Overall, the expo has been a great success to showcase 
who we are, and we look forward to an even more successful 
one next year. 

Kelvin Chu,  Managing Director, Love Natural Ltd , Hong Kong 

Our company based in central South America, we produce, 
process and export organic Royal Quinoa for more than 17 years 
to 19 countries. It is our first time exhibiting in Asia, we are very 
happy to know that the local Hong Kong market knows very well 
about our products. We have had very nice meetings with very 
interesting companies here in NOPA and have done great 
businesses here. We are very happy to be here next year.  

Javier Fernandez Villalobos, President & CEO, Bolivia 
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“This has been our 2nd year exhibiting at Natural & Organic 
Products Asia, and we are very happy to meet professional 
buyers at the show. This is very beneficial for our strategy plan 
for our product development too.  Exhibiting at NOPA helps us 
to acquire new businesses and we have already signed up for 
NOPA 2016.” 

Jones Hsu,  General Manager 
Fu-E Lifesciences Co., Ltd., Taiwan 

“NOPA was an excellent platform to see the development of the 
natural and organic sector in Asia. We were impressed by the 
knowledge and passion of the visitors and thankful for their 
interest in our products. We look forward to participating again 
in 2016!” 

Francisco Müller, Export Manager 
Frenchtop Natural Care Products, The Netherlands 

“We have exhibited at many other exhibitions in Asia and in 
Hong Kong. It’s the first time we exhibit at NOPA. We think that 
NOPA is the right expo for us as we met our right targeted 
customers here. We promise we’ll come back next year!” 

Napassakorn Sung, Managing Director 

KPN Material Co., Ltd, Thailand 

“The exhibition gave us an opportunity to link up buyers and 
suppliers.  It also helped boost our reputation and exposure in 
the industry.  It is a great platform, to promote the importance 
of organic food and healthy living style to the public.” 

Duncan Ko, President,  
China Aims Group, Hong Kong 
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What a show…. 




