


 

107 
Retail 

Chains 

 

55,030 
Stores 

 
 

28,666 
Million of 

Square Meters 

 
868,238 
Employees 

Associative 

Structure 

 

33  
Retail 

Chains 

10% 

5,565 
Stores 

 

52% 

14,951 
sqm² 

 
48% 

418,187 
Employees 

 

15  
Retail 

Chains 

4% 

2,428 
Stores 

 

22% 

6,420 sqm 

 

26% 

221,850 
Employees 

 

59  
Retail 

Chains 

86% 

47,037 
Stores 

 

26% 

7,295 
sqm² 

 

26% 

228,201 
Employees 



Gross Domestic Product 2016 

ANTAD Participation 

80.2

19.8

TRADE

GDP: $18.2 Billones

Informal/Illegal
Commerce*

12.1%

*Cuenta Satélite del Subsector 
Informal  de los Hogares 1998-2003

Commerce Share 17.2%

ANTAD

Note: ANTAD’s participation was adjusted due to the base change and new GDP weigths 2008.

Agriculture, Livestock, 
Forestry, Fishing and 

Hunting

3.8%

Mining

4.0% Electricity, water and 
supply gas

1.9%
Construction

7.7%

Manufacturing 
Industries

19.0%

Commerce

13.8%

ANTAD

3.4%

Transportation, 
postal and 

warehousing

6.5%

Real estate and
rental of movable

and intangible 
services

11.4%

Other (Mass media, 
Social care services, 
Financial services, 

Government activities

28.3%



ANTAD Total Growth  

Sales Floor - Million of Square Meters 

IT 
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Investment 2017: $ Million dollars

Investment 2018: $            Million dollars

Average Annual Growth

Projected Investment (Percentaje Distribution)  2018

Logistics and 

Distribution Other

New Stores

Remodelings

IT



ANTAD Sales by CategoryProduct 
Nominal Sales Growth February 2018 

SUPERMARKET

3.5

CLOTHING 

AND 

FOOTWEAR

-2.0

GENERAL

MERCHANDISE

3.7

Total Stores

-7.2

-6.4

-4.7

-3.2

-1.0

-12.5

-1.6

-0.8

-0.6

0.1

1.4

1.7

1.7

3.3

3.9

3.9

5.2

9.3

13.6

14.5

16.8

-2.3

-0.5

3.0

4.4

4.9

4.9

9.0

3.0

CHILDREN'S CLOTHING

BABY'S CLOTHING

MEN'S CLOTHING

FOOTWARE

WOMAN'S CLOTHING

SPORTS ARTICLES

TOYS

PREPAID TIME (CELL PHONES)

HARDWARE

ELECTRONICS AND VIDEO

SMALL APPLIANCES

KITCHEN AND LAUNDRY

HEALTH AND BEAUTY

OTC PHARMACY

GENERAL MERCHANDISE

RX PHARMACY

OTHERS

FURNITURE

COMPUTING

CELL PHONES

STATIONERY

ALCOHOLIC  BEVERAGES

MEAT, FISH AND POULTRY

NON ALCOHOLIC BEVERAGES

OTHER EDIBLE GROCERIES

NON EDIBLE GROCERIES

OTHER PERISHABLES

FRUITS AND VEGETABLES

GENERAL INDEX

Incidence GrowthPercentages maynot total 100% due to rounding.



36th Edition 

The Business Show 

International Business 
Network 

More than 49,000  attendees 



1,900 
Exhibitors 

14,200 
mdp 

Total Sales 
during the 

event 

55,000 
Sqm²  

Exhibition 
Space 

+30 
Countries 

660 New 
Products 

+49,000 
Visitors 

Projection 
2019 



Visitors by Category 

•Bar 
•Meat Boutique 
•Fast Food  
•Restaurant Chains  
•Cafetería 
•Pubs 
•Catering 
•Chefs 
•Price Clubs 
• Industrial Canteens 

•Convenience Stores 
•Departament Stores 
•Distributors 
•Schools 
•Foodservice 
•Hotes & Resorts 
•Importers 
•Institutions 
•Wholesalers 
•Bakeries & Pastry 
Shops 

•Restaurants 
•Specialty 
Restaurants 
•Supermarkets 
•Organic Stores 
•Natural Grocers 
Shop 
•Seafood Stores 
•Wine Stores 
•Specialized Stores 
•Online Stores 
•Pharmacy 
•Others 

+49,000 
Attendees 



Antad’s Members in the 

Exhibition Floor +49,000 
Attendees 

UNIQUE 
in the 
world 

Some Associates to  ANTAD have 

purchasing office in the exhibition floor. 



World Attendance +49,000 
Attendees 

 
 

 
 

 
 

Germany 
Spain 
France 
Greece 
Italy 

Latvia 
Poland 
Portugal 
United 
Kindom 

 
Argentina 
Brazil 
Chile 
Colombia 
Ecuador 
Guatemala 
 
 

 
Guyana 
Honduras 
Panamá 
Perú 
Puerto  
Rico 
Uruguay 

Sudán 

China 
South 
Korea 
India 

Indonesia 
Thailand 
Taiwán 
Turkey 

Unites States 
Canadá 



Exhibition Foor Plan by 

Category product 



Exhibition 

Floor plan 



Integrating the Food Sector  

Culinary demonstrations 
that bring together a unique 

experience for the food 
chain professionals. 



Approaching Innovation 

The Workshop Forum will highlight the latest 
innovations on research, strategies, best practice 
and new concepts in Marketing, Advertising and 
trends that encourage consumer’s purchasing 
decision and how the products influence it . 



Technology in Retail 

In this forum you will be 

able to  show and 

experience the latest digital 

trends and  highlights in 

solutions for the Retail 

Industry, showcasing 

business security with the 

latest technology 

advancements. 



Exhibition Business Floor 



Other Activities 



Networking 



CONTACT 

www.expoantad.net 


