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ANUFOOD Brazil - International Trade Fair for the Food and Beverage 
Sector

Focusedexclusivelyon the Food and Beveragesector, ANUFOODBrazilς
Poweredby Anugaςis the main business-generatingchanneland the most
complete showcaseof national and international product launches for
retailers, food service networks, food-away-from-home and hotels. F&B
entrepreneurs and professionalshave the opportunity to evaluate new
suppliers,participatein attractions,watchpresentationsby expertsandlearn
about the major globaltrends in Foodand Beverageto expandand increase
the competitivenessof their business,all in a singleplace.

The 3rd edition of ANUFOOD Brazil increased by 38% the number 
of exhibitors and consolidated itself as the innovation and global 
business platform of the food and beverage sector.
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ANUFOOD BRAZIL 2022 in numbers

+ 300
exhibitors

+ 900
brands

16
exhibiting countries

100%
of Brazilian states
present

+ 20,000
sqm of exhibits



Germany | Argentina (3)|      USA | Indonesia | Italy | Peru | Sri Lanka | Turkey | Uruguay

11
International

pavilions

7
National 
pavilions

SEBRAE Nacional
SEBRAE-MG
SEBRAE-RS

CNA/AGRO.BR
Orgânicosem 

Movimento
MAPA\SAFC

Espaço
Descobertas

Oficial Pavilions



7%
Imports

Luncheons and cafeterias

partake in shopping

83%
intend to return for 

the next edition

97%
were satisfied and 

recommend the event

98%

29%
Foodservice

28%
Supermarkets 

/retail

13%
Distribution and 
wholesale

7%
Hotels

5%

11 %
Other

+10,000
visitors

Visitor Profile



+ 10,000visitors from 25 countries

Argentina

Bolivia

Canada

Chile

China

South Korea

CostaRica

Denmark

Arab Emirates

Ecuador

United States

Great Britain

Holland

Italy

Japan

Mexico

Panama

Paraguay

Peru

Portugal

Taiwan

Trinidadand Tobago

Turkey

Uruguay

Venezuela

TOP3ςGood reasons for visiting the fair

Getting to know new products and 
suppliers

Acquiring market information

1

2
3

Keeping up to date with market trends

Visitor Profile



*Entre outras

ƛƴŘƛŎŀǘŜŘ άDŜǘǘƛƴƎ ǘƻ ƪƴƻǿ 
new products and suppliers" 
as the reason for visiting the 

fair

85%

Qualified Buyers



ANUFOOD Brazil had a comprehensive program focused on 
knowledge, innovation, networking and business generation. 

1st NATIONAL CONFERENCE OF NEIGHBOURHOOD SUPERMARKETS

Held in partnership with Expo Supermercados, it approached different topics 
based on three pillars, Business, Experiences and Innovations, with the presence 
of spokespersons from retail chains from various parts of the country.

3rd ABRASIL-ESBRE MEETING
Big names in the bars & restaurants sector shared their expertise with the 
public.

ANUFOODBRAZIL CONFERENCE
Organized in partnership with FGV Europe, the Conference discussed topics of 
great interest to the entire production chain of the food & beverage sector.

PIZZA WORKSHOP
In partnership with the ConPizza Institute, renowned professionals from the 
sector were able to share with visitors their stories and techniques from the world 
of pizza-making.

ABIR PANEL
Comprehensive content grid that discussed topics on innovation in the non-
alcoholic beverage sector.
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ANR PANEL
Presentations aimed at professionals in the food service sector.

LOCAL PANEL
Discussions on proprietary brands.

FOODSERVICE NETWORK PANEL
Presentations on topics relevant to the A&B sector.

SHOTME PANEL
Discussions about the new product category of functional shots.

EMBRAPA
Presentation of the latest in agricultural and livestock 
research, as well as a technology exhibition.

SENAI
Discussions about highly relevant topics for the 
sector such as Biotechnology and Wellness.

EUROMONITOR WORKSHOP
Presentations on plant-basedand wellness.

ITAL WORKSHOP
A series of activities dedicated to the evaluation and 
discussion of the Fraunhofer Innovation Platform for 
New Food Systems.
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#FOOD
This space became the meeting point and featured 15 
startups.

CONFECTIONERY AND BAKERY SHOW
Presentation of different techniques.

DISCOVERY SPACE
This space, dedicated to local brands, brought together 36 exhibitors 
that presented original and healthy products.

FOODTRENDS SPACE
Pavilion dedicated to different, disruptive and innovative products.

NATURALFOOD SPACE
Pavilion dedicated to natural products.

ORGANIC ON THE MOVE
The space featured companies presenting novelties and launching 
organic products.

SINDALSHOWROOM
Featuring 13 brands, the Sindal Showroom offered visitors an 
exhibition of the most innovative technological equipment for the 
food service sector.

MODEL SUPERMARKET
A supermarket set up at the event to present the most innovative and 
effective technologies, services and solutions for supermarket owners.
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ANUFOOD BRAZIL BUSINESS ROUND
Buyers: 31 (7 of them international)
.ǳȅŜǊ ŎƻƳǇŀƴƛŜǎΩ ǎŜƎƳŜƴǘΥ {ǳǇŜǊƳŀǊƪŜǘǎΣ LƳǇƻǊǘǎκ5ƛǎǘǊƛōǳǘƛƻƴΣ
Lodging and Food Service.
Meetings: 2000
Estimated business deals during the event: R$ 21 million

FOHB BUSINESS ROUND
Buyers: 10hotel chains
Meetings: 122
Business deals during the event: R$ 5.7 million 

APEX-BRASIL BUSINESS ROUND
Buyers: 7
Meetings:249
Business deals during the event:USD 6.3 million
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+ R$ 42 mi
in closed business deals

2,371 
meetings

+45 
national and international 

buyers

During the three days of the event, ANUFOOD Brazil 
provided 3 business roundsBUSINESS ROUNDS



Exclusive networking program created by 
ANUFOOD Brazil and aimed at VIP guests from 
the Food and Beverage sector.

+ 1000 Professionals from the 
sector in attendance

Owners, Directors and 
Sales Managers

CǊƻƳ ǘƘŜ ŎƻǳƴǘǊȅΩǎ 
leading supermarket 
chains

PRIME CLUB



Focused on content, networking and 
relationships, Hospitality Trends offers a unique 
experience for hospitality professionals, with a 
wide range of presentations beyond the Business 
Round.

Curated by

Hospitality Trends



ANUFOOD Cast - The new updating channel for the food and drink 

areas, launched during the event, associated with Food Service 
Network, featured varied specialists debating issues and trends of their 
area.

Launching episodes:

1
Plant-Based Market
Camille Lau ςCMO at Seara Incríveis

Proprietary Brands
Antônio Sá ςFounding Partner at AMICCI

Applied Sustainability
Leonardo Lima ςCMO at Dreams & Purpose
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ANUFOOD Cast


